	

Year 12


	AUTUMN TERM
	SPRING TERM
	SUMMER TERM

	
	TERM 1A
	TERM 1B
	TERM 2A
	TERM2B
	TERM 3A
	TERM3B

	
	Media Language, Representation, Industry and Audience

	

Media Studies



	
KNOWLEDGE DOMAIN


	Intro to print and moving image analysis
	Comparison of seen and unseen texts
	Industry & Audience
	Media language
Representation
Industry
Audience
	Language and Technology
	Revision and Exams / CTG

	
	
SKILLS DEVELOPED THROUGH THE KNOWLEDGE AND ENQUIRIES TAUGHT THIS HALF TERM












	Essay writing techniques.
Introduction to studying the media.
Introduction to media language and representation (AO1/2).
Knowledge of key terms and texts. (AO1)

INDUCTION:

HOW TO ANALYSE A MEDIA TEXT – PRINT AND MOVING IMAGE.

ANALYSIS OF MEDIA TEXTS:

MUSIC VIDEO:

 – FOCUS ON MEDIA LANGUAGE.

Conventions of music videos – Goodwin theory.

RIPTIDE
FORMATION

Focus on – media language and representation.

Practical task – Film and edit a music video.
	Ability to compare moving image and print texts (AO2).
Ability to apply and evaluate theory (AO2).

Focus on – media language and representation.

ADVERTISING & MARKETING:

KISS OF THE VAMPIRE (63) – STUDY OF MEDIA LANGUAGE AND REPRESENTATION. HORROR AND FILM POSTER CONVENTIONS.
CONTEXT ANALYSIS.

TIDE (1950s).
MEDIA LANGUAGE
REPRESENTATION CONTEXT
AUDIENCE

TOKYO PARALYMPICS ADVERT
MEDIA LANGUAGE
REPRESENTATIONS
CONTEXT
AUDIENCE
	Integrating gender theory into written work (AO2) and developing stronger alternative contexts (AO3) .  Manipulating register to suit a non-specialist audience

FILM INDUSTRY:

Study of Mainstream and UK Independent cinema.

I, DANIEL BLAKE
BLACK PANTHER

Marketing strategies – trailer, website, reviews, poster analysis.

Opening sequence and one scene analysis.

Focus on: AUDIENCE AND INDUSTRY.

VIDEO GAMES.

Industry and audience – ASSASSINS CREED FRANCHISE – VALHALLA AS MAIN TEXT.
	Integrating gender theory into written work (AO2) and developing stronger alternative contexts (AO3)

NEWSPAPER INDUSTRY:

Study of text and context/Industry and audience.

THE DAILY MIRROR
THE TIMES.

Section A – media language and representation.

Section B – industry and audience



	Making connections between technological theory and close analysis (AO2)

RADIO INDUSTRY:

Study of WOMAN’S HOUR.

Public service broadcasting.

The BBC.

Focus on INDUSTRY and AUDIENCE.
	Revision of key concepts applicable to set texts. Exam technique and revision questions.
Introduction to Component 3 coursework unit. Ability to identify music video conventions in response to coursework brief.

Revision of COMPONENT ONE.

Focus on Section A and B.

Key theories and concepts.

Media language
Representation
Industry
Audience
Context.

Practice papers.
Sample scripts.

END OF YEAR ASSESSMENT.





	

Year 13


	AUTUMN TERM
	SPRING TERM
	SUMMER TERM

	
	TERM 1A
	TERM 1B
	TERM 2A
	TERM2B
	TERM 3A
	TERM3B

	
	Global TV, Alternative/Mainstream magazines, Online Media.

Cross-media production


	

Media Studies



	
KNOWLEDGE DOMAIN


	Intro to global television and music video brief
	Intro to global television and music video brief

	Intro to Online Media
	Intro to magazines
	Intro to alternative magazines
	Revision and Exams

	
	
SKILLS DEVELOPED THROUGH THE KNOWLEDGE AND ENQUIRIES TAUGHT THIS HALF TERM


























	Ability to plan, film and edit music video and website. (AO3)
Ability to analyse TV texts and apply and evaluate theory. (AO1 and AO2).

Intro to Coursework brief (Com 3).

Music video research.

Practical workshops (Photoshop, Final Cut X, DSLR Gimbal).

Planning, researching genre and responding to Eduqas brief.

TV CRIME DRAMA

LIFE ON MARS – SEASON 1, EP 1.

Focus on:

Media language
Representation
Industry
Audience
Genre
Narrative

	Ability to plan, film and edit music video and website. (AO3)
Ability to analyse TV texts and apply and evaluate theory. (AO1 and AO2).

Production phase of coursework:

Photoshoot
Wix web design
Original photography
Shot lists/storyboarding
Filming/editing

Final submission of website and music video.

TV CRIME DRAMA

THE BRIDGE SEASON 3 EP 1

Genre (Nordic noir)
Representations
Media language
Audience
Industry (including marketing startegies)


	Ability to analyse online media content. (AO1, AO2).

CTG – coursework.

Changes based on feedback – reshoots, re-drafting.

ONLINE MEDIA

Zoella case study:

Focus on conventions, audience, representations, end of audience (Shirky), Jenkins (fandom)
	Develop knowledge and understanding of mainstream magazines and their context. (AO1, AO2)

ONLINE MEDIA

Attitude case study:

Focus on conventions, audience, representations, end of audience (Shirky), Jenkins (fandom)

Intro mainstream magazines (WOMAN)

Focus on context of 60s/attitudes/beliefs/values.

Media language and representation analysis.

	Ability to analyse alternative magazines and apply an understanding of context (AO1, AO2).

ALTERNATIVE MAGAZINES

ADBUSTERS

Focus on subversive representations and use of media language.

Anti-Capitalist and Consumerist values.

MOCK EXAM
	Revision of Com 1 and Com 2 texts. Exam questions and technique.

PAST PAPERS

CLOSE THE GAP

EXAM TECHNIQUES




