	

Year 12


	AUTUMN TERM
	SPRING TERM
	SUMMER TERM

	
	TERM 1A
	TERM 1B
	TERM 2A
	TERM2B
	TERM 3A
	TERM3B

	
	Pre-production planning and research and production


	

Digital Media



	
KNOWLEDGE DOMAIN


	Intro to production skills
	Pre-production
	Production
	Production
	Revision
CTG
	Revision
CTG

	
	
SKILLS DEVELOPED THROUGH THE KNOWLEDGE AND ENQUIRIES TAUGHT THIS HALF TERM












	Ability to evidence skills in moving image and audio production.


INDUCTION

How to analyse media products.

How to use Wix to evidence planning, research and production skills.

Tasks to complete for induction:

CONTINUITY EDIT
SUSPENSE EDIT
FOLEY SOUND
FILM REVIEW
POSTER ANALYSIS
	Ability to research and plan media products.



CRIME DRAMA

Unit 2 – Pre-production and Planning

Research characteristics of the crime drama.

Pitch an idea to an audience.

Responding to a Brief.

Mind maps, research and planning, shot lists, storyboarding, recce, risk assessment, production schedule.

Unit 21 – Plan and Deliver a Pitch for a media product
· Be able to generate ideas for an original media product based on a client brief
· Be able to create a proposal and pitch for an original media product based on a given brief
· Be able to pitch ideas on a proposed media product and respond to questions
	Development and evidence of creative, practical skills in response to a client brief.


CRIME DRAMA

Unit 3 – Create a media product

Film a Crime drama opening sequence in groups.

Specify production role – cinematography, lighting, mise-en-scene, sound design.

Stages of production –
Pre-production
Production
Post-production

Unit 3 – Create a media product
· Be able to create a proposal with sample materials for an original media product toa client brief
· Be able to plan and develop pre-production materials for an original media product to a client brief
· Be able to create production materials for an original media product to a client brief
· Be able to carry out post-production tec-hniques and processes for an original media product to a client brief 

	Development and evidence of creative, practical skills in response to a client brief.

CRIME DRAMA

Individual edit of CRIME DRAMA sequence.

Evidence knowledge and understanding of Final Cut X.

Evaluating the final product.

EXAM CONTEXT

UNIT 1 AND 2.

Focus on industry and ownership.

Unit 2 – Pre-production and Planning
· Understand the factors that need to be considered during planning
· Be able to interpret client requirements and target audience considerations
· Be able to plan the pre-production of a media product
· Be able to create and evaluate pre-production documents for a new media product 






	Application of theory and key terms in preparation for final external assessment


EXAM CONTEXT

UNIT 1 AND 2.

Focus on industry and ownership.

Unit 1 – media products and audiences
· Understand ownership models
· Understand how media products are advertised and distributed
· Understand how meaning is created in media products
· Understand the target audiences of media products
· Be able to evaluate research data used by media institutions
· Evaluate legal, ethical and regulatory issues associated with media products

Unit 2 – Pre-production and Planning
· Understand the factors that need to be considered during planning
· Be able to interpret client requirements and target audience considerations
· Be able to plan the pre-production of a media product
· Be able to create and evaluate pre-production documents for a new media product





	Evidence improvements to units covered (pre-production and production).


EXAM CONTEXT

Revision and CTG.

Unit 1 – media products and audiences
· Understand ownership models
· Understand how media products are advertised and distributed
· Understand how meaning is created in media products
· Understand the target audiences of media products
· Be able to evaluate research data used by media institutions
· Evaluate legal, ethical and regulatory issues associated with media products


Unit 2 – Pre-production and Planning
· Understand the factors that need to be considered during planning
· Be able to interpret client requirements and target audience considerations
· Be able to plan the pre-production of a media product
· Be able to create and evaluate pre-production documents for a new media product





	

Year 13


	AUTUMN TERM
	SPRING TERM
	SUMMER TERM

	
	TERM 1A
	TERM 1B
	TERM 2A
	TERM2B
	TERM 3A
	TERM3B

	
	Sound for media product

Scripting for media products


	

Digital Media



	
KNOWLEDGE DOMAIN


	Scripting for a short film
	Scripting for a short film

	Intro to sound in the media
	Sound and the media
	Revision and CTG
	Revision and Exams

	
	
SKILLS DEVELOPED THROUGH THE KNOWLEDGE AND ENQUIRIES TAUGHT THIS HALF TERM
























	Unit 3 – Create a media product.

Create a proposal and sample materials for a short film.

Plan and develop pre-production materials.

Research and plan the writing of a short film.

Scriptwriting.
	Unit 3 – Create a media product.

Create a proposal and sample materials for a short film.

Plan and develop pre-production materials.

Research and plan the writing of a short film.

Mood bboards and storyboarding.

Risk assessments.

Practice filming.

Evidencing progress and production meetings.

Revision of Unit 1 and 2.





	Unit 3 – Create a media product.

Knowledge and understanding of how sound is used in media products.

Be able to create production materials for an original media product to a client brief (short film).

Be able to carry out post-production techniques and processes for an original media product (short film)

Revision of Unit 2.

January exams.


	Unit 3 – Create a media product.

Design sound for use in a media product.

Construct the use of sound in a media product.

Show knowledge and understanding of diegetic, non-diegetic, ambient, foley sound.

Make a successful short film edit with sound design.

	Unit 1 and 2.

Close the gap on media products produced. Revision of exam content.

Units 1 and 2.

Focus on media products and audiences.

Pre-production and planning.
	Unit 1 and 2.

Revision. Exam questions and technique.

May exams. Unit 1 and 2.

Focus on media products and audiences.

Pre-production and planning



